


The SRTI Holiday Newsletter Package Details:

> |s published separately for five retail > Gives you special reporting for all
segments (Total U.S. Traffic — Enclosed weekends between Thanksgiving and
Malls + Retail Stores; U.S. Enclosed Christmas. Each weekend (Friday to
Malls; U.S. Retail Stores; Apparel and Sunday) is compared to the previous
Accessories; Wireless and Electronics.) weekend and the same weekend last
Segments include both mall and off-mall year. Individual days within the weekend
store locations. are also measured.

> Reports data on a national and regional > Adds the holiday season preview report
basis. Regions (Northeast, Midwest, (published in mid-November) including
South and West) follow geographic benchmarks.

boundaries for Census divisions.
> Adds the holiday season recap report

> Includes weekly reporting starting (published in early January) with year-
11-17-09 and continuing through over-year comparisons.
1-03-2010 (nine weeks). Weeks are
measured from Sunday to Saturday > Includes daily trend reporting for Black
to match the NRF calendar. Friday and Black Saturday.

The ShopperTrak Retail Traffic Index uses store definitions as established by Chain Store Guide.
Indices are calculated from carefully-drawn samples to be industry-projectable. More than 50,000
retail stores and malls use ShopperTrak counters.

To Subscribe:

Please contact your ShopperTrak sales representative at (312) 529-5492 and ask for Sonja Russell.

Pricing:

$999 per retail segment, which includes a holiday preview, post-holiday wrap-up, and nine full weeks of
SRTI newsletters for that segment.

ShopperTrak

Your Best Source For Holiday Traffic Information

ShopperTrak RCT Corporation | 200 W. Monroe Street | Chicago, IL 60606, USA | t:312.529.5300 | f:312.529.5310 | www.shoppertrak.com



